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SOMETHING
FOR EVERYONE

The Fair aims to be
universal, to have
something for everyone.

ROBERT MOSES,
OFFICIAL GUIDEBOOK

Tenor saxophonist Ben Webster was
one of many popular jazz musicians
to appear at the Fair. Charles
Stewart’s photograph was used on
the cover of Webster's record album,
“Meet Me at the Fair” Courtesy
Charles Stewart.

odeled on the past, look

ing towards the future,

the 1964-1965 New
York World’s Fair was unquestion-
ably a product of its own time.
Taking place in the most popu-
lous city in the United States at a
moment when the nation’s
economy was booming and its
international cultural impact was
at high tide, the Fair was big and
memorable. It was also a troubled
fair overshadowed by its illustri-
ous predecessor, the 1939-1940
New York World’s Fair, and by
rapid pervasive cultural change.
Thirty years after the closing of
the 1964-1965 New York World’s
Fair, we look at it through the lens
of time as a telling record of its
historical and cultural moment,
and for those who went, or just

lived through its era, a recollec-
tion rich in nostalgia and insight.

While the 1964 Fair was rooted
in its own era, it cannot be dis-
cussed without its distinguished
forerunner, the 1939-1940 New
York World’s Fair. Fond memo-
ries of 1939’s “World of Tomor-
row” inspired the 1964 Fair and
galvanized support for the ambi-
tious undertaking. The two
world’s fairs took place on the
same Flushing Mcadow Park site
in the Borough of Queens and had
nearly identical layouts. Unisphere,
the theme structure of the 1964
Fair rose on the spot where had
stood the Trylon and Perisphere,
the theme structure of the 1939
Fair. Both Fairs were divided into
international, federal and state, in-
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The Unisphere and the Rocket Thrower expressed the importance of space

exploration as a theme of the 1964 Fair. This watercolor by John Wenrich was
used as the design for the U.S. Post Office’s official World's Fair stamp, Clarke

and Rapuano, Inc.
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A Fair promotional poster
produced by Sinclair Oil. John
Riccardelli Collection

dustrial, transportation and amuse-
ment zones. Many exhibitors par-
ticipated in both Fairs and some
exhibits, like Futurama II and the
1965 Westinghouse time capsule,
were modeled on earlier displays.

Many of the people running the
1964 Fair were veterans of 1939,
most conspicuously Robert Moses,
long-time New York building czar,
who at age 73 was concluding his
career by serving as president of
the New York World’s Fair 1964-
1965 Corporation. As New York
City’s Parks Commissioner, Moses
had supervised the development
of Flushing Meadow Park as the
site for the 1939 Fair. As head of
the 1964 Fair Corporation, Moses
recruited people involved with the
carlier Fair and others of their gen-
eration. Gilmore Clarke, the land-
scape architect who designed the
groundplan of the 1939 Fair and
created the Unisphere in 1964 was
one close Moses advisor; another
was Wallace Harrison, designer of

the Trylon and Perisphere in 1939
and the Hall of Science in 1964,

The new Fair was modeled on that
of 1939, but with 25 years inter-
vening, changing times prevented
direct imitation. The 1939 Fair
was born in the depths of the
Depression, and reflected the New
Deal approach of careful collabo-
ration under a central authority,
Its theme was “Building the World
of Tomorrow,” and most exhib-
its in 1939 conformed to that fo-
cus. The 1964 Fair took place
during the post-war economic
boom and reflected the free mar-
ket faith that the best results are
the outcome of unregulated pri-
vate enterprise. The themes of
1964 were “Peace Through Un-
derstanding” and “Man’s Achieve-
ments on a Shrinking Globe in an
Expanding Universe,” concepts
deliberately vague enough to al-
low participants to include just
about anything,.

By most modes of evaluation the
1964 Fair must be judged a suc-
cess. It was an economic boon for
New York and generated numer-
ous permanent civic improve-
ments. The Fair featured remark-
able attractions: Walt Disney’s
new audio-animatronic amuse-
ment rides, Michelangelo’s Pieta,
a concert by the Beatles in nearby
Shea Stadium, exotic food from
dozens of countries, and impres-
sive displays of technology from
computers to space travel, There
was in the words of Moses, “some-
thing for everyone.”

Many visitors returned numerous
times, and the Fair left a strong
impression on the memories of a




generation, Yet despite its richness
and many highlights, the 1964 Fair
was not well received. Lacking the
simple thematic unity of the 1939
Fair, many found it rambling and
difficult to absorb. When the in-
evitable comparisons were made
between 1939 and 1964, the older
Fair always came out on top. Per-
haps there was no way the new
Fair could compete with the en-

ticing glimpses of the World of

Tomorrow in 1939, displays that
had remained vivid goals during
the dark years of World War I1.

ost who attended the

1964 Fair were too

‘ young to recall the 1939
Fair, and their responses could be
even harsher. At a time when many
were questioning inherited values,
displays at the 1964 Fair too of-
ten seemed to exude the compla-
cent vision of elderly men. Critics
did not have to look far to see evi-
dence of sexism, crass taste, vacu-
ous materialism, racial bias and
ccological folly. In the fast-chang-
ing world of the 1960s, cynics even
challenged the concept of progress
that lay at the heart of all World’s
Fairs. “We are all benumbed by

wonders, perhaps resentful of

them,” wrote John Skow in Sat-
urday Evening Post. “It is hard to
believe now, as some believed at
the 1939 World’s Fair, that they
will make life any better.”

Yet ultimately the 1964-1965 Fair
must be viewed with interest and
sympathy. World’s Fairs are inevi-
tably markers of specific times and
places, temporary time capsules
that reflect the social and cultural
forces of their day. The huge 1964

Fair with its virtues and flaws was
emblematic of a transitional mo-
ment as a new America struggled
to come of age in the 1960s. Now
30 years after the Fair, for the
millions who attended the spec-
tacle, it reflects a nostalgic, shared
moment, a marker of their gen-
eration. For those who did not
make it to Flushing Mecadow, the
Fair provides ample fodder for
contemplation, an entry point
for studying a complicated period
that is at once enviable and casy
to criticize.

BELow Fair-goers examine the
Tyrannosaurus at Sinclair Oil's
Dinoland. The life-size replicas were
constructed bt Louis Paul Jonas
Studios. Photograph by Bob Golby.
Collection of Queens Museum of
Art,




ROBERT MOSES AND FLUSHING MEADOW

I have seen Flushing Meadow rise from ash dump to
glory and after this second Fair we shall inangurate
what I am suve will eventually be the City’s finest park.

ROBERT MOSES, OCTOBER 17, 1965

Robert Moses, president of the
1964-1965 New York World’s Fair.
World’s Fair Corporation
photograph; Peter M. Warner
Collection.

or 73-year-old Robert

Moses, the presidency of

the New York World’s Fair
1964-1965 Corporation was the
last hurrah in a long career of pub-
lic service to New York City. This
prolific builder of expressways,
bridges, public housing and city
parks was the right choice to as-
sure that the first billion dollar Fair
was completed on time.

Moses believed the most impor-
tant result of a Fair should be last-
ing civic improvements. His fore-
most goal was the completion of

Flushing Meadow Park which he
had begun in conjunction with the
1939 Fair. While Moses’ scheme
to tranform the notorious Corona
Dump with its piles of ashes and
garbage into a lushly landscaped
site for the 1939 Fair had largely
succeeded, his hope that Flushing
Meadow would then become one
of the city’s premiere parks had
been delayed by the coming of
World War II. The new World’s
Fair provided a second chance and
the park was richer in facilities
when the corporation returned it
to the city in 1967.

FAR LEFT The 1964 Fair was the
first billion dollar Fair. Pen and ink
drawing by Leo Glueckselig for
“Statistically Speaking,” New York Times
Magazine, April 19, 1964. Courtesy
of Leo Glueckselig.

LEFT To build the Fair, nine thou-
sand construction workers laid 340
miles of electrical cable, |4 miles of
water main, ten miles of gas mains
and 28 miles of communication cable.
Drawing by Leo Glueckselig for New
York Times Magazine, 1964.Courtesy
of Leo Glueckselig.




LEFT Moses’ plan to transform the
Corona Dump into the site of the
1939-1940 World’s Fair and then into
Flushing Meadow Park is charted in
the publication Flushing Meadow
Improvement. This issue dates from
November 1936. Queens Museum of
Art.

BELOW A lack of money and the
coming of World War |l prevented the
completion of Moses' dream park. This
1966 scheme shows the park Moses
hoped to leave after the the 1964-1965
Fair closed. Major new structures
include Shea Stadium, Unisphere, the
Heliport, and the Hall of Science. Peter
M.Warner Collection.




GILMORE D. CLARKE / UNISPHERE

Gilmore D. Clarke created the
groundplan used for both World'’s
Fairs. He was also the designer of
Unisphere, the theme center for the
1964 Fair. NYWF Records|964-1965,
Rare Books and Manuscripts Divi-
sion, New York Public Library, Astor,
Lenox and Tilden Foundations.

The 140" high Unisphere was built
by U.S. Steel Corporation. It
occupies the same spot as the 1939
Trylon and Perisphere. Photograph
by Gil Amiaga.

oses’ close associate land

scape architect Gilmore

D. Clarke was also
involved in both World’s Fairs. In
1939 Clarke was a member of the
Fair’s board of design and the
person who conceived the network
of roads and fountains that served
as the Fair’s groundplan. As a key
advisor for the 1964 Fair, Clarke
encouraged Moses to reuse the
original layout of 25 years ago, and
helped with the final transforma-
tion of the Fair site into Flushing
Meadow Park.

It was as the designer of Unisphere
that Clarke achieved his most con-
spicuous presence at the 1964 Fair.

The giant stainless steel armillary
sphere, encircled by four ellipses,
denoting the the first human-made
satellites, was the Fair’s thematic
centerpiece. It aptly illustrated the
Fair’s subtheme “Man’s Achieve-
ments on a Shrinking Globe in an
Expanding Universe” and more
generally celebrated the dawn of
the space age. Rising 140 feet and
weighing 900,000 pounds
Unisphere was the world’s larg-
est global streucture. Although
criticized as less exciting than the
Trylon and Perisphere, the impres-
sive Unisphere has aged well. It
was proclaimed a New York City
landmark in 1995.

e s

o)

- ; f | ﬂﬁzﬂ Jj _‘ ' h ."l ~ *'.7




WALLACE HARRISON /
THE HALL OF SCIENCE

s architect (with J. André

Fouilhoux) of the univer-

sally acclaimed Trylon and
Perisphere at the 1939 Fair,
Wallace Harrison achieved world-
wide fame and went on to a long
and distinguished architectural
career. In 1961 Harrison joined
the new Fair as a member of
the first executive committee.
Harrison was the one member of
the design committee who did not
resign when Robert Moses re-
jected their ambitious building
plan for the 1964 Fair. The
architect’s loyalty was rewarded by
the commission for the Hall of
Science, a permanent building
constructed by the City of New
York for the Fair. Harrison’s de-
sign, combining modernist style
rooted in contemporary materi-
als with an evocation of medieval
cathedrals, effectively expressed
science’s place as the new religion
of the 20th century.

9

Wallace Harrison at the time of the
1964 Fair. Drawings and Archives,
Avery Library, Columbia University.

The Trylon and Perisphere was a
temporary structure demolished
after the 1939-1940 Fair closed.
Harrison’s Hall of Science is a
permanent building still in use at
Flushing Meadow Corona Park.
Photograph by Peter A. Leavens,
1964; Peter Warner M. Collection.

The meaning of Harrison’s 700’
Trylon and 200' Perisphere may
have been elusive but the structure
effectively symbolized the futuristic
aspiration of the 1939 Fair.
Photograph by Underwood and
Underwood; Peter M. Warner
Collection.
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THE
WESTINGHOUSE
TIME CAPSULES

1938

alarm clock
alphabet blocks
baseball

Bible

can opener

doll

electric lamp bulb
electric razor
eyeglasses
fountain pen
camera

cosmetic kit
cigarettes
padlock and keys
safety pin

slide rule
toothbrush

toy auto
wristwatch
newsreels

microfilm containing
22,000 pages of books,
magazines, and 1000
photographs.

We propose to make selections which will bring the
1938 Time Capsule up to date, and which will
aid peoples 5,000 years from now in understand-
ing our present civilization and the rapid pace of
progress that we have been experiencing.

DR. LEONARD CARMICHAEL, CHAIRMAN OF WESTINGHOUSE
TIME CAPSULE Il SELECTION COMMITTEE, 1964

1965

Bikini

Polaroid camera
plastic wrap
tranquilizers
ball-point pen
electric toothbrush
50-star American flag
transistor radio
contact lenses

credit cards

filter cigarettes
Beatles record
antibiotics
superconducting wire
birth control pills
plastic heart valve

graphite from first
nuclear reactor

computer memory unit

piece of heatshield from
Aurora space capsule

microfilm with 117,000
pages of written and
pictorial information.

he function of world’s fairs

as self-conscious markers of

historical time was made ex-
plicit at the 1939 Fair with the
Westinghouse Electric Corp-
oration’s time capsule containing
a “comprehensive cross section of
today’s civilization.” The time
capsule was one of the most com-
mented-upon Fair attractions.
Intended to be opened in 5,000
years, it was buried at Flushing
Meadow Park six months before
the Fair opened. Fair-goers viewed
areplica of the capsule and its tell-
ing assortment of objects.

For the 1964-1965 Fair,
Westinghouse added a second cap-
sule reflecting changes that had
taken place over 25 years. Visitors
signed a book to be placed in the
new time capsule which was cer-
emoniously buried next to the first
on October 16, 1965. Although
the difference in objects might
mean little if the two capsules are
unearthed as scheduled in the year
6939, contemporary commenta-
tors saw wide differences indica-
tive of the fast pace of progress.

10
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ABOoVE 1939 World'’s Fair president
Grover Whalen examines the
contents of the 1938 Westinghouse
Time Capsule. Peter M.Warner
Collection.

RIGHT The 1965 Time Capsule
brought up to date the record of

the “history, faiths, arts, sciences and
customs” of current civilization. Plans
called for the two time capsules to
be unearthed in 6939 A.D. Peter M.
Warner Collection.




WELCOME TO THE FAIR

The stars of my show arve Michelangelo and Walt Disney.
ROBERT MOSES, SATURDAY EVENING POST, 1964
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hile the 1939 Fair was

carefully orchestrated

around the theme
“Building the World of Tomor-
row,” the 1964 Fair allowed cach
of its exhibitors nearly complete
freedom. The result was a clash
of styles and exhibits which Hedy
Backlin of Craft Horizons called
“The Laissez-Fair” (September
1963).

Moses saw the lack of a restrictive
program as a positive virtue and
proudly boasted that his Fair had
something for everyone. While the
elderly visited the Dynamic Ma-
turity Pavilion, youngsters partici-
pated in shows at the Boy Scouts’
Council Ring, and young singles
danced to the latest hits at the Gay
New Orleans Club in the Bour-
bon Street Pavilion. Moving
through the streets of the Fair was
a trip through time and space.
Displays ranged from Sinclair Oil’s

Dinoland to a replica of

Columbus’s flagship the Santa
Maria to NASA’s Space Park.

OPPOSITE PAGE A view of the
international and industrial sections
of the Fair includes the pavilions of
Jordan, Sudan, Austria, Johnson'’s
Wax, Travelers Insurance, and Bell
System. Photograph by Bob Golby;
Queens Museum of Art.

ABove Angela Lamberts of Munich,
Germany carrying |12 steins of beer
at the Lowenbriu Garden Pavilion,
1965. Photofest.

sBeLow Candy Johnson performing
at the Gay New Orleans Club, 1965.
Photofest.
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OPENING DAY
APRIL 22, 1964

ver a quarter of a million

spectators were expected

to attend the April 22nd
opening of the 1964 Fair featur-
ing speeches by President Lyndon
Johnson, India’s Indira Ghandi,
the premiere of Ferde Grofe’s or-
chestral World’s Fair Suite, and the
debut of hundreds of ambitious
exhibits. In fact, attendance at
opening day was less then 80,000,
with spirits dampened by rain and
civil rights demonstrations. Civil

rights leaders, upset by the Sen-
ate filibuster of the Civil Rights
Act, saw an opportunity to leap
onto a world stage. Although the
Congress of Racial Equality’s
(CORE) highway “stall-in” never
materialized and their sit-in at the
Fair was quickly dispersed, the
news media gave the demonstra-
tions saturation coverage. For the
Fair it was an unexpected begin-
ning to a run that would have
many ups and downs.

* A CORE demonstration on the opening day of the Fair
) ¥ emphasized that that the fair theme of “Peace through
™ Understanding” should begin at home by addressing the

problems of Black Americans. Photograph by Ron Galella;
courtesy Ron Galella.
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The World’s Fair Fire Department raises the flag
at the opening day ceremonies. Festivities were
marred by rain and civil rights demonstrations.
World’s Fair Corporation photograph; Peter M.
Warner Collection.
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THE FEDERAL
PAVILION

My. President, we welcome
the Federal exhibit to the
World’s Fairvgrounds. We
hope that you will bring us
luck — the luck of the
Kennedys and of the
United States of America.
MAYOR ROBERT F. WAGNER TO

PRESIDENT JOHN F. KENNEDY,
DECEMBER 4, 1962

ABOVE LEFT President John F.
Kennedy arriving at the
groundbreaking ceremony for the
Federal Pavilion, December |4, 1962.
World'’s Fair Corporation photo-
graph; Peter M. Warner Collection.

ABOVE RIGHT The brochure for the
U.S. Pavilion. Peter M. Warner
Collection.

15

resident Dwight Eisenhower
first gave the federal

government’s blessing to the
1964-1965 New York World’s
Fair, and Lyndon Johnson was the
president who presided over its
opening. Yet the president most
associated with the 1964 Fair was
John F. Kennedy. Kennedy assured
the funding for the ambitious
150,000-square-foot Federal

Pavilion and attended its
groundbreaking ceremonies. The
assassination of Kennedy less then
five months before the Fair opened
cast a shadow over the country and
the Fair. The Pavilion contained
a special tribute to Kennedy as well
as displays on popular Kennedy
programs like the Peace Corps and
VISTA.

RIGHT Robert Kennedy, John F.
Kennedy's younger brother and
recently elected senator from
New York, visits the U.S.
Pavilion, 1965. NYWF Records
1964-65, Rare Books and
Manuscripts Division, The New
York Public Library, Astor,
Lenox and Tilden Foundations.

UNITED STATES
PAVILION

UNITED STATEN COMMISNION
NEW YORK WORLD'S FAIR 1004 1068




THE STATES

he Fair would include pavil-

ions from 27 of the 50

United States including the
most recent additions, Alaska and
Hawaii. State exhibits described
their history, products, and tour-
ist attractions. At the popular II-
linois Pavilion, Walt Disney’s au-
dio-animatronic show “Great
Moments with Mr. Lincoln,”
brought Illinois’ favorite son back
to life on the centennial of his as-

sassination. Florida was the hit of

the Fair’s amusement section with
a multi-part, lakefront pavilion that
during the 1965 scason incorpo-
rated the famous amphitheatre
that had housed Billy Rose’s
Acquacade during the 1939 Fair,
Florida’s waterski and porpoise
shows were calculated to lure
occan-loving tourists down south.

The Florida Pavilion
promoted its oranges and
tourist industry. Queens
Museum of Art.

Walt Disney's show “Great Moments
with Mr. Lincoln” was the highlight of

the Illinois Pavilion. Brochures

promoted historical sites associated

with the |6th president. Queens
Museum of Art.

The New Mexico Pavilion included a
pueblo of five adobe buildings and a
resident group of Native Americans.
World's Fair Corporation photo-
graph; Peter M. Warner Collection.

LINCOLN
HERITAGE TRAIL

ILLINOIS
INDIANA |
KENTUCKY
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NEW YORK CITY

s the host city of the Fair,
New York City’s Pavilion
was among the most dis-
tinguished. The 1964 Fair cel-

cbrated the 300th anniversary of

the British conquest of the Dutch
city of New Amsterdam and the
renaming of the city “New York.”
The displays at the city’s pavilion
showed the progress of three cen-
turies. Visitors first saw a model
of the small community of New
Amsterdam in 1660, and then
took an cight-minute tracked car
ride around the Panorama of New
York City, a huge 9,300-square-
foot model representing virtually
every street and building in the
five boroughs of the modern city.
Billed at the Fair as the world’s
largest scale model, the Panorama
is still a popular attraction as part
of the Queens Muscum of Art,

The Panorama of New York City
includes in miniature every building
and street of the metropolis. Since
the Fair the model has been continu-
ously updated. This photograph
shows the current state of the model
which is now part of the Queens
Museum of Art. Andrea Brizzi ©
1995; courtesy Queens Museum

of Art.
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At the New York City Pavilion
visitors viewed a giant model of the
city from a tracked car “helicopter”
ride.The model and the ride were

constructed by Lester Associates.
Queens Museum of Art.




RELIGION

Pope Paul VI, the first Pope to visit
the Americas made a short stop at
the Vatican Pavilion at the Fair on
October 4, 1965.World's Fair
Corporation photograph; Peter M.
Warner Collection.

ith Moses offering free
space to religious orga-
nizations the 1964 Fair
probably had the strongest partici-
pation of religious groups of any
Fair since Chicago’s World’s
Columbian Exposition hosted the
Parliament of Religions in 1893.
The strength and diversity of re-

ligion in America showed in the

ambitious displays sponsored by
Protestants, Catholics, Baptists,
Christian Scientists, Russian Or-
thodox, Mormons, and Jews. At
times fervor could be overdone:
after receiving numerous com-
plaints, the Fair Corporation pro-
hibited religious soliciting on the
streets just as they prohibited po-
litical demonstrations.

Spiritual singer Marian Anderson
stands near the American-Israel
Pavilion as the hostess of a sequence
on the Fair’s religious pavilions that
was part of an NBC televison special
on the Fair, April 22, 1964. Peter M.
Warner Collection.



A bumper sticker advertises the
pavilion sponsored by the media
savvy evangelist Billy Graham.The
highlight of the pavilion was Man in
the Fifth Dimension, a high-tech
dramatic color film projected on a
50-foot wrap-around screen. Peter
M.Warner Collection.

Baptist brochure. Erik Jensen
Collection.

for modern man

A booklet distributed at the Fair with
a translation of the Gospel of John by
the Wycliffe Bible Translators. Peter
M.Warner Collection.




INTERNATIONAL
PAVILIONS

Many nations have
gathered heve to display
varied contributions to
the matevial and cultural
making of human beings.
Behind its gay focade

lies a firm faith in the
brotherhood of man and
in the future of the
human race.

INDIRA GANDHI, APRIL 22, 1964

A souvenir fan from the Japan
Pavilion. Erik Jensen Collection.

Ithough the Fair theme was

“Peace Through Under

standing,” the international
aspect of the Fair would become
immersed in controversy when the
Paris-based Bureau of Interna-
tional Expositions (B.LE.) refused
to grant the 1964-1965 Fair offi-
cial status as a World’s Fair. The
B.ILE. urged member nations to
boycott the Fair, arguing that it
violated official rules by running
for two years and not providing
free space to foreign governments,
International participation at the
1964 Fair was hurt by the B.ILE.’s

stand. Still many governments—
including Spain, Mexico, Jordan,
Sudan, Republic of Korea, Repub-
lic of China, India, and Japan—
sponsored major pavilions. Some
nations were motivated by cold
war politics, others by commerce
and the hope of tourist dollars.
Filling the void left by official gov-
ernment sponsorship, some for-
eign pavilions were sponsored by
trade associations or private en-
treprencurs although many of
these were little more than restau-
rants or shops.

Much of the India Pavilion was given
over to products. Photofest.

An ashtray from the Spanish Pavilion
takes its shape from Spain’s official
Fair symbol, the pomegranate.
Queens Museum of Art.
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The flamenco dancer Manuela Vargas
performing at the Spanish Pavilion.
Photograph by Bob Golby; Queens
Museum of Art.

The African Pavilion featured Watusi
dancers, Zulu dancers, and a Nigerian
dance-and-drum troupe. World's Fair
Corporation photograph; Peter M. -
Warner Collection.

A tray dancer at the supper club of
the Morocco Pavilion. Photofest.




Michelangelo’s Pieta at the Vatican
Pavilion. Photograph by Robert
Hupka. Courtesy Robert Hupka.

THE PIETA

Art alone could not have
made the Pieta. The Pieta
transforms you inwardly.
A prayerful spivit comes
over you....

ROBERT HUPKA

Ithough the 1964 Fair
lacked comprehensive dis-
plays of art it included
many individual pieces of distinc-
tion. One undisputed masterpicce
was Michelangelo’s Pieta shipped
from Rome and elaborately in-
stalled as the star attraction of the
Vatican Pavilion in a blue room

Head of Christ from the Pieta.
Photograph by Robert Hupka.

with a large cross, soft lights, and
low religious music. Although art
critics criticized stage designer Jo
Miclziner’s theatrical installation
which included moving sidewalks
10 maximize accessibility, many
visitors were emotionally affected

Head of Mary from the Pieta. Photo-
graph by Robert Hupka.

by both the statue and its setting.

The powerful allure of the Pieta
as both a religious image and a
piece of art is reflected in Robert
Hupka’s photographs of the
statue. Hupka, coordinator of the
music at the Vatican Pavilion, first
photographed the Pieta for the
cover of a souvenir record album.
The statue held him enthralled,
and he would take over 5,000 pic-
tures before it was shipped back

to Rome.
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THE POP ART FAIR

No one interested in Pop
Art should hiss at the hot
dog stands proliferating
at the Fair, each topped by
what resembles huge

scoops of glistening white
whipped cream.

KATHERINE KUH,
DESIGN IN AMERICA, 1964.

hen writers called the

1964 Fair the “Pop Art

Fair,” they referred not
only to the controversial new
painting and sculpture that had
taken New York’s art world by
storm two years before, but to the
design of the Fair’s ambitious cor-
porate displays, commercial archi-
tecture, and the conspicuous pres-
ence of popular mainstream art-
ists like Walt Disney.

Pop as fine art was best seen at
the New York State Pavilion de-
signed and coordinated by archi-
tect Philip Johnson. Embellishing
the exterior of the pavilion’s the-
ater was a 20-foot-high comic
book painting by Roy
Lichtenstein, Robert Indiana’s lit-
up sign spelling EAT and a giant
billboard collage painting by James
Rosenquist. The most controver-
sial piece was Andy Warhol’s Thir-
teen Most Wanted Men, giant
silkscreen blow-ups of mug shots
from a police brochure. The paint-
ing was removed from the pavil-
ion when Moses and others be-
came concerned that it might be
potentially libelous.
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ABoVE Andy Warhol’s Thirteen
Most Wanted Men would be
removed from the New York
State Pavilion before the Fair
opened. Courtesy of Jim Strong.

RIGHT Robert Indiana’s Eat,
a construction that included
working electrical lights,
expressed a universal theme
particularly well suited for the
festive Fair. Courtesy of Jim
Strong.

aBove With its futuristic space
towers and hanging circus-like
tent, Philip Johnson's design for
the New York State Pavilion was
itself a piece of Pop art. Photo-
graph by Gil Amiaga.




THE WORLD
COMES
TO THE FAIR

During its two-year run, over 5|
million people visited the New York
World's Fair, making it the most
heavily attended fair up to that time.
318,000 people were in attendance
when this photograph was taken

on September 18, 1965. NYWF
Records 1964-1965, Rare Books
and Manuscripts Division, New York
Public Library, Astor, Lenox and
Tilden Foundations.







PERSONAL
VISIONS

he Fair served as a showcase

for art, but it was also a

source of inspiration for cre-
ative people visiting Flushing
Meadow. Experiences at the Fair
were expressed in drawings, pho-
tographs, scrapbooks and other
vernacular forms.

While most stamp collectors con-
tented themselves with purchas-
ing World’s Fair stamps and first
day covers, Oscar Hengstler cre-
ated his own philatelic collectibles.
Collaged cachets on envelopes
‘autographed by Fair participants
and mailed through the World’s
Fair post office commemorate the
many attractions and events
Hengstler saw during his numer-
ous Fair visits.

“Official World’s Fair Song.” Mixed
media philatelic cachet by Oscar
Hengstler, October 12, 1965. Peter
M.Warner Collection.

“Col. F. Gabreski at D-Day Ceremo-
nies” Mixed media philatelic cachet
by Oscar Hengstler, June 6, 1965.
Peter M.Warner Collection.

“Spaceman Gordon Cooper Orbits
N.Y.Worlds Fair” Mixed media
philatelic cachet by Oscar Hengstler,
May |, 1964. Peter M. Warner
Collection.

“The Republic of China
Pavilion...Celebrates the Indepen-
dence Day of the United States of
America.” Mixed media philatelic
cachet by Oscar Hengstler, July 4,
1965. Peter M. Warner Collection.
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he photojournalist Weegee

(Arthur Fellig), well known

for his tabloid photographs
of crime scenes and celebrities, was
a frequent visitor to the Fair.
Weegee experimented there with
his abstracted photographs, pho-
tographing through a kaleido-
scopic lens to evoke the upbeat
ambience of the Fair.

ABove Weegee, Parking Lot, World's
Fair, 1964-95, gelatin silver print. ©
1994 International Center of Photog-
raphy, Bequest of Wilma Wilcox.

LEFT Weegee, Kaleidoscope Image
of Girl in front of Unisphere, World's
Fair, 1964-95, gelatin silver print.
©1994 International Center of
Photography, Bequest of Wilma
Wilcox.




BUSINESS & INDUSTRY

The early Fairs were
glovified markets to
which people came to

hile business has played
a major role in all
world’s fairs it was pre

. dominant in 1964. Large corpo-
show thetr waves, Lo : . : & ; .‘

rations built their own pavilions
barter and to trade. and smaller companies leased space

ROBERT MOSES, in multiple exhibit buildings like
SATURDAY EVENING POST, 1938 the Better Living Center built by
private entrepreneurs. Participa-
tion made good sense for busi-

nesses, who might hope to reach

25 million individuals (nearly
1 /7th of the American popula-
tion) during the two year Fair run.
With the help of advertising ex
perts and exhibit designers, busi
/ nesses competed with displays that
honed their public image and pro
moted their products.



WINTER, 1964

oprposITE, TOP The logos of many of
the corporations showing at the Fair
can be seen in this display,"“Times
Square at Night" in the Tower of
Light Pavilion sponsored by the
electric power industry. Peter M.
Warner Collection.

OPPOSITE, BOTTOM Famed puppet
master Bil Baird created the charac-
ter Carby Carburetor for the show
at the Chrysler Pavilion. Peter M.
Warner Collection.
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JONWAX

LEFT American businesses’ enthusiasm
for the Fair was reflected in their company
magazines. Jonwax Journal, the magazine

of Johnson's Wax, highlights their free
promotional giveaway of World's Fair
marigold seeds. Peter M. Warner
Collection.

ABOVE The cover of AT&T's /95
Magazine features three of the
women selected to be Bell System
Pavilion hostesses from amongst the
many Bell employees around the
country eager to work at the Fair.
Peter M.Warner Collection.

REPUBLIC
iy, REPORTS

LEFT Many companies that did not
exhibit at the Fair played a role in the
spectacle. A magazine from Republic
Steel tells about its role in building
the monorail and other Fair displays.
John Riccardelli Collection.



NEW PRODUCTS

he Fair was filled with a pro-

fusion of new products ca-

tering to an affluent
postwar generation enjoying an
unmatched consumer spree. Walk-
ing through the Fair was often like
walking through a shopping mall,
so pervasive was the commercial
emphasis. Many companies pro-
duced special World’s Fair press
kits highlighting newsworthy
products with special releases and
captioned photographs.

“Equally at home in an office or any
other business environment, the new
IBM 1050 data communication
system can send and receive informa-
tion in a variety of ways.” Courtesy
IBM Corporation.
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oprosITE “World's smallest Bible
containing 773,746 words in area less
than two inches square — can be
read easily under microscope. Bible
shows advanced new method
developed by NCR for storing vast
amounts of records using photochro-
mic micro-images.” Peter M.Warner
Collection.

RIGHT “Clockwise around Patricia
Vlah are the new light sources
introduced by General Electric at the
New York World's Fair. She is holding
the 45-watt Quartzline lamp, to be
used on the Unisphere, symbol of
the Fair”” Peter M.Warner Collec-
tion.
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LEFT “Pretty Barbara Allen com-
pares a picture of the Radio Corpo-
ration of America’s pavilion at the
1964-65 New York World's Fair on a
TRK 12 — the first television set
sold to the American public —and a
new RCA Victor color receiver. The
TRK 12, which is two years older
than Barbara, was introduced by
RCA at the 1939 Fair” Peter M.
Warner Collection.



KODAK

ince amateur photography

has long been linked to va-

cations and special outings,
the Fair was a natural showcase for
the Eastman Kodak Corporation’s
inexpensive photo and film cam-
eras. The Kodak Pavilion featured
the world’s largest outdoor color
prints, exhibits of news photo-
graphs, fine art photos, film show-
ings, and displays on how to take
great pictures at the Fair, The pa-
vilion provided photo opportunity

> g events like the famous clown
Wo r'd S Fal r Emmett Kelly and a roof designed
FI h C to look like the moon. Nearby
aS al I lera Kodak cameras and film could be
purchased and processed.
Poster promoting Kodak's special

World's Fair flash cameras. John
Riccardelli Collection.

A painting by an unidentified artist
for Life magazine shows people taking
photographs on the lunar roof of the
Kodak Pavilion. John Riccardelli
Collection.

A snapshot taken at the Fair with a
Kodak camera. Queens Museum of
Art,



IBM

IBM knows very well it
can’t sell or rent a
computer to me, and most
likely not to you either.

PETER LYON, HOLIDAY, 1964

HARCH 6, 1861:

ne of the hits of the fair
was the IBM Pavilion
where architect Eero
Saarinen and show designers
Charles and Ray Eames produced
a unique egg-shaped building
dubbed the “Information Ma-
chine.” Personal computers were
still a long way from the market-
place, but IBM was cager to show
the potential of the new technol-
ogy that was alrcady making
inroads in business. A stage dem-
onstration featured computers

LN'S INAUGURAL WORDS
PRES. LINCOLN' i v

T0 THE SOUTH: 'WE MUST NOT-BE

I

173071965

NOV. 24, L928:

A souvenir computer card showing
the New York Times headline for
November 24, 1928, Peter M.
Warner Collection.

A logo designed for IBM's Fair
Pavilion by Paul Rand. Courtesy IBM

Corporation.
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THE FOLLOWING NEWS EVENT  WAS REPORTED IN THE NEW
YORK TIMES ON THE DATE THAT YOU REQUESTED:

PRES=ELECT MERBERT HOOVER REJLCTS
PAGEANTRY OR ANY DISPLAY AT HIS INAUGURATION.

9%

)

analyzing people’s personality
from their handwritten signatures
and recalling New York Times
headlines for dates selected by the
audience. Confidently moving to-
wards new horizons, an automatic
language translation display
showed how Russian scientific ar-
ticles could be translated into En-
glish. The program was filled with
flaws and still today, 30 years af-
ter the Fair, the complexity of lan-
guage translation continues to
challenge computer software.

The stage demonstration at the IBM
Pavilion where IBM 1460 computers
recalled the headline of the New York
Times for dates selected by the audi-
ence. Courtesy IBM Corporation.
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BELL
SYSTEM

RIGHT Bell supplied the fairgrounds
with serpentine phone booths
designed by Henry Dreyfuss. Peter
M.Warner Collection.

ceNTER Henry Dreyfuss designed
the Princess phone, the first phone
promoted strictly on the basis of
style. John Riccardelli Collection.

BoTTOM LEFT A Bell System exhibit
hostess demonstrates the experi-
mental Picturephone. Peter M.
Warner Collection.

BOTTOM RIGHT The newly intro-
duced touch-tone phone was faster
than conventional dialing. It was also
a necessary prelude for more
advanced communication services.
Courtesy of AT&T Archives.

T&T’s ambitious Bell Sys-

tem Pavilion with its

tracked ride and numerous
product demonstrations under-
scored the primary place the Bell
System had before its breakup in
the carly 1980s. Exhibited prod-
ucts featured new styling and
major technological break-
throughs like touch-tone dialing,.

The pavilion’s most popular attrac-
tion was the experimental
Picturephone, a TV /telephone
which gave users the opportunity
to communicate visually as well as
orally. While it scored high on
novelty, surveys at the Fair showed
that people had little idea how they
would use the new device. The
times may have caught up with the
Bell Laboratories idea. Echoes of
the 30-year-old Picturephone can
be seen in a host of new products
(by AT&T and others) that reflect
the public’s increasing comfort
with the different ways phones,
TVs and computers have con-
verged.
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THE JAPAN
PAVILION

Japanese business cirvcles
believe ... that if the
American market is care-
fully surveyed and wisely
marketed, it can easily
absorb at least a volume
equal to that which Japan
buys from the United
States.

JAPAN PAVILION BOOKLET, 1964

he Japan Pavilion featured

traditional food, crafts and

culture in one section and
a large annex displaying modern
industrial products. Japan had
quickly recovered from defeat in
World War IT and now sought to
reverse a negative balance of trade
with the United States. As con-
sumer products were miniatur-
ized, Japanese producers would
do well. Already their quality tran-

sistor radios and cameras were re-
versing the onus of the “Made in
Japan” label in the United States.
Sony showed its first portable
video recorder at the 1964 Fair,
although it weighed 145 pounds.
(It was superceded by the 45-
pound Portapak in 1967.) Au-
tomobiles produced by Toyoto
and Datsun were called “kiddie
cars” in the American press but
they too soon found a market.

ABOVE A Toshiba brochure produced
for the World'’s Fair shows new home
items. Queens Museum of Art.

RIGHT A Hitachi brochure shows
Japan’s new Bullet Train capable of
going 125 miles per hour. Queens
Museum of Art.
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A Sony all-transistor 5" television set
produced for the American market in
1965. Flushing Council on Culture &
the Arts.

Probucts for indusivy, for home, for w better life all
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FASHION
AT THE FAIR

A brochure promotes the
Clairol Color Carousel
where women looked into
special mirrors to see
themselves with different

hairstyles and hair coloring.

Queens Museum of Art.

ta time when gender roles
were strongly defined,

many of the displays of

home, style and fashion at the Fair
were primarily directed towards
women. At the Clairol Pavilion
men were excluded so that women
could privately discover which hair
color was best for them. Dupont
Corporation’s increasingly impor-
tant role in the clothing field was
reflected in its large Fair pavilion.

LEARN
HOWTO
BECOME
THE
FAIREST
OF THE
FAIR

AT THE
CLAIROL
COLOR
CAROUSEL

WORLD’S
FAIR

With new materials like Dacron,
Orlon and Lycra taking their place
alongside the phenomenally suc-
cessful Nylon (debuted at the
1939 Fair), Dupont’s synthetics
were challenging the dominance
of cotton and other natural fibers.
Dupont moved its yearly fashion
show, which featured outfits made
from their materials by Oleg
Cassini and other designers, from
Paris to the Fair.

Miniature dolls model costumes from
Michael Brown's “Wonderful World
of Chemistry” stage show at the
Dupont Pavilion. Each costume is
made from a different Dupont
synthetic fiber. Joy and Michael
Brown.
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NEW HOME
PRODUCTS

n the affluent 1960s the model
American family started with a
full-time working man and a
full-time housewife. The ideal for
many of these families was a home
in the suburbs to raise the chil-
dren born after the war, The Fair
fed dreams of home ownership

with model homes and a host of

displays. At the Better Living Cen-
ter, fairgoers saw the
“Westinghouse Dream House,”
“Gallery of Kitchens,” and home
exhibits by Oster Corp., Sunbeam,
and others. The Formica World’s
Fair House showed the latest in
laminates and plastic dishware.
Displays and brochures distributed
at the Fair presented women with
a seductive image of the glamor-
ous case of modern housework.

a =
S/

Automation
in cooking...

Tomorrows way
of cooking today

One major innovation was the
microwave oven introduced by
Tappan.The process speeded up
cooking and became commonplace in
American kitchens by the 1990s.
Queens Museum of Art.

Jot Action
for now
deop cleaning

/‘\

-0

Today, for you, come the
World’s First
Jet Action Washers

by

Big new convenience features in
Dryers, too—look inside and see!

While many of the home products
shown at the 1939 Fair were based
on advances in technology, products
at the 1964 Fair, like Frigidaire’s jet
action washers, reflected mostly
stylistic change. Queens Museum

of Art.

Using one of the newest Singer
sewing machines, a model sews flags
of the world as part of the Singer
display at the 1964 Fair. Photofest.



TRANSPORTATION

AN NUU A

General Motors § 7, %"

The cover of General Motors' 1963
annual report shows the company’s
new line of cars in front of their Fair

pavilion. Peter M.Warner Collection.

he dream of personal car

ownership promoted at the

1939 Fair had become real-
ity by 1964. The section of the
Fair devoted to transportation was
dominated by huge pavilions spon-
sored by General Motors, Ford
and Chrysler, testimony to the
strength of America’s automobile
industry. Now that most Ameri-
can families already owned a car,
companies encouraged new pur-
chases through constant style

change and the yearly theatrical
unveiling of new models. Enter-
taining shows like Futurama IT and
Walt Disney’s Magic Skyway
brought people into the automo-
tive pavilions where they saw the
latest lines of cars as well as ex-
perimental models. While the in-
fluence of airplane and rocket de-
sign continued to affect the look
of cars, luxurious immensity and
exaggerated tailfins had clearly
peaked.
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RIGHT General Motors’ experimental
Runabout eased the task of shopping
with a built-in, removable shopping
cart system. Courtesy General
Motors and the Queens Museum of
Art.

BELOW RIGHT The Chrysler pavilion
featured an experimental turbine car,
designed to replace conventional
piston engines and produce a quiet,
smooth, maintenance-free ride.
Miniature plastic models of the
turbine car were a popular Fair
souvenir. Peter M. Warner Collection.

LEFT Few at the Fair would have

believed that the small Datsuns and

Toyotas at the Japan Pavilion would

soon revolutionize car design.

Peter M.Warner Collection. i

Ford timed the debut of the Mustang
to the opening of the Fair and the
tastefully-designed mid-size car
quickly found a market. Courtesy
Ford Motor Company.




GENERAL ELECTRIC CAROUSEL OF PROGRESS

m*ulu@; ’ |

mong the most popular at

tractions at the 1964 Fair

were displays by Walt
Disney featuring the new “audio-
“animatronic” figures. Visitors
marveled at the electro-mechani-
cal system which synchronized
movement and sound in convinc-
ingly life-like figures, modern per-
forming automatons.

Disney’s Carousel of Progress at
the General Electric Pavilion fea-

tured a series of four tableaux of

typical American homes in 1890,
1920, 1940 and 1960. Talking
and moving figures showed how
new clectrical home appliances
continuously improved life in the
20th century. Disney’s folksy hu-
mor combined with technical
prowess created a convincing story
of progress.
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LEFT Act one featured pre-electrical
conveniences of 1890: hand-operated
washing machine, hand-pumped
vacuum cleaner, wind-up talking
machine, ice box and coal burning
stove, Watercolor by Sam McKim,
196 1. Provided courtesy of the Walt
Disney Company and WED Enter-
prises (Walt Disney Imagineering). ©
Disney.

BeLow This preliminary sketch
shows a modern home with an
all-electric kitchen, home entertain-
ment center with color television,
and color mood lighting for the
house. Watercolor by John Hench,
1963. Provided courtesy of the Walt
Disney Company and WED Enter-
prises (Walt Disney Imagineering).

© Disney.
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FUTURAMAII

ot 0“‘3 .

qeneRAL W

Button promoting Futurama |l.
Peter M.Warner Collection.

“Giant Tree Clippers, utilizing a laser
beam as a saw blade, clear trees as
the jungle is leveled for a superhigh-
way." Courtesy General Motors
Corporation and the Queens
Museum of Art.

he most popular attraction
at the 1939 Fair was the
General Motors Futurama,
a giant scale model which made

remarkably accurate predictions of

many aspects of American life in
1960. In 1964 General Motors
mounted “Futurama I1,” a series
of dioramas showing how “the
frontier lands of today—desert,
jungle, polar regions and ocean
floor—can be made livable and

productive.” Many of the tech-

nologies spotlighted in the well-
rescarched 1964 Futurama did
come to pass. In retrospect, how-
ever, Futurama II seems strikingly
blind to the ecological dangers of
ill-considered uses of technology.
Given today’s concern over the
deforestation of Brazil, the
Futurama’s atomic-powered
jungle road builder symbolizes the
ecological naiveté evident in many

of the presentations of new tech-
nologies at the Fair.

“A finished highway stretches in the
wake of a jungle-roadbuilder...The
factory-on-wheels sets the founda-
tion, forms the surface slabs and lays
them in place in one continuous
operation.” Courtesy General
Motors Corporation and the Queens
Museum of Art.
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SPACE

Now it is time to take
longer strides — time for a
great new enterprise —
time for this nation to
take a clearly leading role
in space achievements
which, in many ways, may
hold the key to our future
on earth.

PRESIDENT JOHN F. KENNEDY, 1961

oinciding with the United

States’ strong committment

to space exploration, many
features at the Fair celebrated the
new space age. The importance of
space exploration as a Fair theme
was evident in the Unisphere
theme center, a depiction of earth
encircled by the orbits of the first
satellites. At the NASA Space Park
visitors could see the new rockets
that were lifting astronauts into
orbit every few months and they
could meet the new heroes of
space like Gordon Cooper. NASA
showed prototypes of the lunar
lander which would take humans
to the moon in 1969, less then
four years later. In an era of rapid
technological progress, Americans
believed fervently in a future in
space. The space age however has
not come quickly or casily. With
immediate rewards few and the
costs and dangers high, the fran-
tic pace of the exploration of space
in the 1960s has not been sus-
tained.
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The dawn of the space age would
inspire many futuristic devices. The
rocket belt designed by the U.S.
Army and developed by Bell
Aerosystems, allowed people to fly
through the air at speeds up to 60

miles per hour. Demonstrations took
place at the Fair three times daily.
NYWEF Records 1964-1965, Rare
Books and Manuscripts Division,

The New York Public Library, Astor,
Lenox and Tilden Foundations.

A view of the NASA Space Park.
Photograph by Peter A. Leavens;
Peter M.Warner Collection.




NUCLEAR
POWER

19HA-1965
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A souvenir patch for Atomsville, USA,
a children’s exhibit at the Hall of
Science. John Riccardelli Collection.

LEFT A popular souvenir from the
U.S.Atomic Energy Commission’s
World’s Fair display was the irradi-
ated dime. Peter M.Warner Collec-
tion.

ABOVE A woman watches her dime
being irradiated with a small dose of
radioactivity. Although the dime
could click a geiger counter it was
safe enough to carry in your pocket.
American Museum of Science &
Energy, Oak Ridge, TN.

Ithough electricity and gas

were the power sources of

the day, displays at the Fair
touted nuclear power for the fu-
ture. Motivated by the hope of in-
expensive and abundant energy,
the government and utility com-
panies strongly backed nuclear
power; already 12 plants were in
operation. The U.S. Atomic En-
ergy Commission exhibit at the
Hall of Science helped educate
fairgoers with displays showing
how atoms were split through fis-
sion to release heat and energy.
Other displays promoted the safety
of the powerful new energy source
formerly associated only with
weapons. The promise of nuclear
power, however, has proved elu-
sive. In the aftermath of major
accidents at Three Mile Island and
Chernobyl, the development of
fission-based nuclear energy has
faced increasing resistance.

ALLOU

FROM
NUCLEAR
TESTS

U.S, ATOMIC ENERGY COMMISSION - Division of Technical Information

()

Atomic Energy Commission bro-
chures distributed at the Fair an-
swered questions about nuclear
power. The Queens Museum of Art,
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FUSION

“Controlling nuclear
fusion could be man’s
next—and ultimate—step
in his search for ways to
put nature’s energy to
work for him.

GENERAL ELECTRIC
BROCHURE, 1964

hile nuclear fission in-

by splitting atoms,
nuclear fusion releases energy by
joining together atomic nuclei. In
the 1960s, General Electric be-

lieved strongly in the future of

fusion and financed extensive work
at its research laboratories. Al-
though results were still rudimen-
tary, G.E. spotlighted the new
energy source as part of its Fair
pavilion. Walt Disney’s elaborate
display featuring an introduction
to nuclear fusion followed by a
large flash of light and booming
sound was entertaining, educa-
tional and safe. Fairgoers believed
that fusion was imminent but still
in the 1990s the process has
cluded practical application.,
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aBove Walt Disney produced the
nuclear fusion demonstration at the
General Electric Pavilion. Power from
controlled nuclear fusion still remains
a far-off dream. Watercolor by !
Claude Coats, 1963, Provided
courtesy of the Walt Disney Com-
pany and WED Enterprises (Walt
Disney Imagineering). © Disney.

LerT  Dr. Henry Hurowitz, manager
of the nuclear fusion project at
General Electric Research Labora-
tory, had worked with Dr. Edward
Teller on the development of the
hydrogen bomb. Courtesy General
Electric.




1964-1965 Fair had many
ups and downs. Estimates
that 70 million people would visit

END OF THE FAIR O ver its two year run, the

the Fair proved overly optimistic;
actual attendance was 51 million.
While that figure exceeded atten-
dance at any previous world’s fair,
it disappointed Fair organizers.
The 1964-1965 Fair Corporation,

like that of 1939-1940, lost

money.

The Fair closed on a high note
with a remarkable burst of atten-
dance that validated the spectacle’s
richness and appeal. Over the last
17 days, more then four million
people came to Flushing Meadow.
October 17th, the final day, set
the one day high. With over
446,000 people in attendance,
visitors could barely move in the
streets. At 2 a.m on October 18,
1965, the Fair came to an end.

Crowds line up to see General
Motor's Futurama. Attendance at the
Fair surged as it approached its
closing date. Peter M.Warner
Collection.

On closing day, October 17. 1965,
over 446,000 people attended the
Fair.World’s Fair Corporation
photograph; Peter M. Warner
Collection.
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DEMOLITION

As we approach the hour
of closing, expressions of
regret ave heard ... visitors
say they can hardly believe
that so much beauty and
revelation must disappear.
Unfortunately we can’t
change this.

ROBERT MOSES, OCTOBER 17, 1965

ith the closing of the

Fair, the mini-city that

rosec on Flushing
Mecadow was completely demol-
ished. Exhibitors hauled off what
they wished to save and many
goods were sold at auction. Next
came the wrecking balls, the flat-
tening and crushing of debris, and
a caravan of dump trucks.

Following a script laid out years
before, the Fair Corporation be-
gan transforming Flushing
Meadow back into a city park. As
part of the Fair’s living legacy some
structures like Unisphere, the
Heliport, the Hall of Science, and
the New York State Pavilion were
preserved for post Fair use. In June
1967 Robert Moses handed back
the site to the city. In 1972 the
World’s Fair Corporation was dis-
solved.
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LEFT A “tree” from the IBM Pavilion
waits to be carted off. Photograph by
Peter M.Warner.

BeLow A Worecking Corporation of
America booklet advertising building
equipment from pavilions at the Fair,
1965. Peter M. Warner Collection.

SELLING NOW! CONTRACTORS! BUILDERS! ARCHITECTS!

FOR 1965 DELIVERY DESIGN YOUR NEW CONSTRUCTION 0
At Fraction of Original Cost INCLUDE THIS ALMOST NeW EQUIPMENT!

OTHER PAVILIONS THE SAVINGS ARE SPECTACULAR!
NOW UNDER CONTRACT



SOUVENIRS

he Fair lives on in the memo-

ries of the millions who vis-

ited it and in the countless
souvenirs sold during its run. The
basic human tendency to preserve
a transitory good time with a per-
manent remembrance or token fu-
cled a booming souvenir business
at the Fair. With hundreds of com-
panies licensed to produce “offi-
cial” souvenirs and pavilions cre-
ating their own Fair knick-knacks,

Look Ma, I'm Glancing g% |
Through OFFICIAL NEW YﬂRK Wg

SllNGlASSES

(by Foster Grant; of course)

GET THEM AT THE FAIR OR AT YOUR FAVORITE STORE

souvenirs came in all shapes, sizes One of the World’s Fair Twins on
and designs. Today, souvenirs of a poster advertising World's Fair
the Fair continue to be coveted sunglass.;es. Peter M. Warner

; Sty . Collection.

items feeding a new culture of

nostalgia.

Salt and pepper shakers featuring the
World’s Fair Twins, a logo designed

+ by the J.Walter Thompson Company
for the World's Fair Corporation.
Erik Jensen Collection,

A World's Fair Twins T-shirt. John
Riccardelli Collection.
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LENDERS TO THE EXHIBITION

American Museum
of the Moving Image

AT&T Archives

Joy & Michael Brown
Richard L. Bugner
Anthony Caserta

Curtis Cates

Childs Gallery, Boston
Clarke & Rapuano Inc.
The Computer Museum

Walt Disney Company
Collection and WED Enterprises

Formica Corporation
Frigidaire Company

Ron Galella

Leo Glueckselig

A. Alan Gottelieb

Hagley Muscum and Library
Robert Hupka

IBM Corporation

Robert Indiana

International Center
of Photography

Erik Jensen
Louis Paul Jonas Studios, Inc.

Helen Marlowe

National Acronautics and Space
Administration, Goddard
SpaceFlight Center

New York City Art Commission

New York City, Department of
Parks and Recreation,
Art and Antiquities

New York City, Department of
Parks & Recreation, Map File

New York Public Library, Astor,
Lenox and Tilden Foundations

Oak Ridge Institute for Science
and Education

Photofest

Michael Pender
Queens Museum of Art
John Riccardelli

Maria Riva

Charles Stewart
William Strauss

Triborough Bridge and
Tunnel Authority

United States Institute for
Theater Technology Archives

Peter M. Warner

Westinghouse Electric
Corporation

Morris Warman



FLUSHING COUNCIL ON

CULTURE AND THE ARTS
Flushing Town Hall

I37-35 Northern Boulevard
Flushing, New York | 1354
718-463-7700




